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The Affiliate Manager, 1st Edition  
 

The industry’s first comprehensive affiliate management training system 
Practical guidance for solo entrepreneurs, enterprise managers, merchants, 

super affiliates, and product developers 
 

Course package includes... 
 

4-Hour Affiliate Manager Boot Camp on DVD (taped January 2006 at  
Affiliate Summit West) 

 

13 Hours of Audio with Industry Leaders and Top Managers 
 

10 Learning Modules (350 pages of text and self-assessment tests) 
 

Quick Start Checklists and Template Pack (letters, newsletters, and more) 
 

Where To Find It In Affiliate Marketing (directory & glossary) 
 

Plus Premiums and Bonuses from Shawn Collins (AffStat 2005), Revenews.com, 
PayDotCom, Revenue Magazine, and Affiliate Classroom Magazine 

Advertisement 

To order, get more details, read testimonials, and review commentary 
from industry leaders go to: 

http://www.amclassroom.com 
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AFFILIATE PROGRAM ANNOUNCEMENTS 
4 4 

Featured Program –eLearners  Affiliate Program  
http://online.eLearners.com/ 

I have found that eLearners has tapped into a growing distance-learning demand and offers 
their affiliates the opportunity to promote a variety of the strongest brands in the education 
industry.  

Visitors to eLearners can search over 50 colleges, and over 8,000 degrees to locate a range 
of online programs, including undergraduate, graduate, and continuing education programs. 
They pride themselves in their unique boutique service approach to Affiliate Marketing, 
building personalized, mutually-rewarding partnerships with select online merchants and 
quality affiliates. 

Top 5 Programs: July 2006 

FriendFinder Affiliate Program 
https://passion.com/go/g787241-brk  

FriendFinder is the most successful brand of personals and networking websites operating in 
the world today, featuring a full range of sites that both celebrate diversity and cater 
specifically to numerous regional, cultural, religious, sexual, and age demographics. 

Over 40 million members currently use the FriendFinder network as their gateway to new 
friends and life-long partners, building communities where people come together and improve 
their lives. FriendFinder business development offers lucrative affiliate programs as well as 
maintenance-free co-branded partnerships. Promote Passion.com and earn up to $1 per 
click, 75% on initial sales with rebills, or $30 per order. 

Platinum Partners Affiliate Program 
http://platinumpartner.com/index.asp?kbid=1236&sub=affps  

Platinum Partners takes care of everything from credit card processing to email tech support. 
They feature new sites every month and have over 350+ websites templates available. They 
have extremely high-conversion sites with more added every month. 

They also offer an amazing rate of 75% revenue share with the flexibility of multiple payment 
solutions. If you don’t see what you’re looking for then you can easily send them a request to 
receive the fastest and most reliable customer support. 

Top 5 Affiliate 
Programs    
Sponsored by AffiliatePrograms.com 
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AFFILIATE PROGRAM ANNOUNCEMENTS 

Pingo Prepaid Phone Card Affiliate Program 
http://www.pingo.com/affiliate.do   

Pingo is a high quality, high conversion rate prepaid phone card service.  With the rapid growth 
of prepaid calling services, Pingo offers tremendous revenue potential. Their affiliates earn up 
to 150% of a new customer's first order and continue to earn $15.00 per new customer till the 
end of the summer. They offer a variety of creative affiliate promotions that have included free 
movie passes, up to 4 hours of free long distance, discount coupons, and trial cards.  Pingo 
also provides affiliates ongoing dedicated support that's always ready to create new custom 
promotions for innovative partners. 

Pingo phone cards are a service of iBasis, a public company (NASDAQ: IBAS) and one of the 
largest carriers of international phone calls in the world. Pingo customers take advantage of the 
same high quality international service and price advantage iBasis has been providing to 
leading phone companies like AT&T, MCI, and Sprint on a wholesale basis for almost 10 years. 

Media Traffic Agency 
http://www.mediatraffic.com/?identifier=affpl-am  

Media Traffic Agency is an excellent source of targeted traffic. Media Traffic provides affiliate 
marketers with a cost efficient method for getting highly targeted traffic to their offers. Their  
CPV Contextual Advertising network reaches 7 million users world-wide and growing. At no 
extra cost, Media Traffic provides each advertiser with a dedicated account manager to help 
maximize your conversions 

DentalPlans.com 

http://dentalplans.com 

One of the many great things about the DentalPlans.com affiliate program is that they have no 
signup fees and no obligation. They provide live support from dedicated and experienced 
affiliate managers. Not only do they provide original, continuously updated online creatives, but 
also offer a keyword list of more than 300,000 dental related words and phrases. Reap the 
rewards of working with the top of the line dental affiliate program. 

Until next time… 
Check us out at Affiliate Marketing Blog (www.affiliatemarketingblog.com).  On our blog 
you can find all the latest industry news, tips, and tools. Communicate with our team of experts 
through in-depth articles and free online resources. These resources will help you to 
dramatically increase your knowledge of affiliate marketing. Here is a place where you can 
receive the guidance and support you need to reach your potential. 
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Article Marketing 102 
by Jeffrey Perren  
Research Associate & News Editor 

6 
COVER STORY 

No, the title isn't a typo. Most introductory college courses are labeled '101', but we're going to 
go just a little bit beyond that, so '102' seemed appropriate. 

Before looking at some of the specific things content writers and publishers should do to 
market articles, consider why you should bother. 

Benefits 
Writing articles can be difficult 
and time consuming. And it 
can often feel like 
“uncompensated” work. But 
experienced marketers know 
that the old saying "content is 
king" is more than true. 
Content is a royal family. 

Fresh, original content is one of the most efficient and long-lasting methods for generating 
traffic. Search engines in essence provide free advertising in organic results. Spiders seek out 
and rank URLs not only by the number of links referencing a page, but according to many 
factors appearing on the page itself. 

Good content helps generate those results in two reinforcing ways. Good content gets linked 
to more often, helping to raise page rank. Original content also helps avoid being penalized — 
since engines check to ensure that a site is not merely duplicating content seen a thousand 
times over elsewhere. 

Both those help get you listed on the first few pages; and if you're not on the first three pages, 
the odds are less than 4% that you'll be seen at all. 

Apart from encouraging the traffic essential to generating sales, writing original and interesting 
content establishes your reputation. If you're the site surfers come to for the answers they 
seek, they're much more likely to buy from you as well. Shoppers purchase based on trust, 
and nothing builds trust like being a valued information source. 

Warnings 
In order to gain those benefits, you have to satisfy a few basic criteria when creating content: 
originality, competence, relevance, and frequency. 

Writing articles can be difficult and time 
consuming. And it can often feel like 
“uncompensated” work. But experienced 
marketers know that the old saying 
"content is king" is more than true. 
Content is a royal family. 
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7 COVER STORY… CONTINUED 

Beyond the ethics of plagiarism, the practical fact is that if your content isn't original it won't 
be a good traffic generator. It won't help you rank high, nor will it help your reputation. If 
visitors have read it before, they have no reason to read it from you. 

That doesn't mean you have to be Shakespeare. Or, rather it does, since his stories 
weren't very original either. But he put his own unique stamp on everything. That's the kind 
of originality you need. 

The quality doesn't have to be Shakespeare-level though. Competence is plenty good 
enough. But even that's a fairly high bar if you feel that writing is difficult for you. So if you 
can't write like an expert, that's perfectly understandable.  

Writing is a profession like any other. It takes practice to do it well, and most website 
owners don't have the time to develop the skill, given the thousand other things on the 
"must-do-today" list. So seek that content elsewhere. 

Just remember that content has to be well-written or it hurts more than it helps. Spelling 
and grammar are the two most basic elements that have to be letter-perfect if you want to 
appear credible.  

Fortunately, English and 
other languages allow for 
lots of latitude, so that 
"grammatically perfect" 
doesn't have to be the 
same as "identical to 
everyone else." Beyond 
that, a certain flair for 
creating interesting and 
informative content is hard 
to define, but impossible to 
miss. 

Though this should be obvious, the content you create has to be relevant to what you are 
trying to sell, if your goal is to make money. An interesting article about Sparta may be just 
that, interesting. But unless you are selling Roman reenactor gear, or there's some other 
clever tie-in, it probably isn't going to help you achieve your goal. Otherwise, readers may 
enjoy reading your article, but would have little reason to visit your site where you can 
market to them. 

Lastly, you have to keep it fresh. You can only re-use the same content so many times. It 
can get out of date if it's timely, and more specific information tends to be more timely. It 
can get old, too, simply because you've gotten the traffic you wanted. People have read it, 
visited, and now want to see something new. 

How-To 
One of the great things about article marketing is how much you can get and do for free. 
True, your time is valuable, but — especially when starting out — it's really helpful that you 
often don't have to come up with a lot of hard cash to go a long way toward your goal. 

The content you create has to be relevant 
to what you are trying to sell. An 
interesting article about Sparta may be 
just that, interesting. But unless you are 
selling Roman reenactor gear there has to 
be some other clever tie-in. 
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Software vs. Hand-made 

One mistake newbies getting into 
article marketing sometimes 
make is to acquire all the latest 
auto-generation software. 
Admittedly, some have and do 
make money by pumping out 
thousands of pages on 
thousands of sites using tools of 
that kind. They figure, 
reasonably enough, that if you 
only make a few cents per site 
per day, that's okay because 
multiplying that by thousands of 
sites adds up to big bucks. 

But that's a losing proposition for 
most, and more so every day. 
Search engine technology has a 
long way to go yet, but it's 
getting more savvy all the time. 
The risk of getting de-listed — if 
you get ranked on the first few 
pages at all — is very high and 
getting higher. 

Article marketing is the one place 
where the old-fashioned, hand-
tailored methods really do work 
best. (Of course, it's a little ironic 
to describe something only 10 
years old as "old-fashioned", but 
that's the Internet.) 

Rather than building thousands 
of sites — and incurring the cost 
of the software, domain names, 
hosting, etc — start small and 
build a few sites of a few pages 
each. Tailor the content by 
focusing on a niche topic that will 
rank high but doesn't have an 
overwhelming amount of 
competition. 

Of course, developing that 
niched content is a lot easier to 
read about than to implement. 
That's part of what makes article 
marketing — or Internet 

8 COVER STORY… CONTINUED 
Advertisement 
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marketing in general — difficult. Those who are clever, focused, and willing to work tend to 
come out on top. That's a hard fact of life on the web. No matter the hype, there's no easy road 
to riches. 

Creating Hand-made Content 

Choose no more than a few topics 
to start with and build sites of only 
a keyword-rich and content-rich 
home page and a few subsidiary 
pages. Avoid making a home page 
only. Visitors like to have 
somewhere to go; they want to feel 
they are interacting with the site, 
so give them a choice of things to 
click on. But be sure that when 
they do click, they are led to more 
good content. 

Remember, though, part of "good" means not simply stuffing pages with keywords. 
(Especially, hidden text keywords. That's a good way to get banned.) If you write interesting 
content, you'll find that keywords appear naturally and often enough for the spiders to find you.  

If you're stuck for niches to try, there are lots of places to look. Try Niche A Day, http://
www.nicheaday.com to start with. NicheBot (http://www.nichebot.com) is a great free tool 
for finding good keywords that can be the starting point for brainstorming specific topics.  

Television, newspapers, and even a stroll through your local mall can give you plenty of ideas - 
just look around. Also see Evelyn Grazini's article, "Four Great Article Writing Secrets For Non-
Writers" in this issue. 

One site building technique 
involves making the home page 
fairly generic — though still on 
topic — and using subsidiary 
pages to drill down into some 
specifics. That's a good design, but 
don't go overboard. If you're 
building something "glossary style", 
for example, surfers can get 
annoyed if they have to search 
around and mentally "piece 
together" your message. 

Article Writing 

Keep articles focused on a single, very specific topic. For example, an article on “How to 
Choose the Best Insurance” is too generic to be attractive to readers. And as search engine 
spider food it doesn’t lend itself to including targeted keyword strings. 

But an article on “How to Buy Car Insurance If Your Policy Has Been Cancelled” might be a 
much better choice. It targets a very specific type of shopper — people whose policies have 

9 COVER STORY… CONTINUED 

"Good" means not simply stuffing pages 
with keywords. (Especially, hidden text 
keywords. That's a good way to get 
banned.) If you write interesting 
content, you'll find that keywords 
appear naturally and often enough for 
the spiders to find you.  

Keep articles focused on a single, very 
specific topic. For example, an article on 
“How to Choose the Best Insurance” is too 
generic to be attractive to readers. 
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been cancelled. Moreover, those shoppers probably need to find insurance as quickly as 
possible — so your article will get the attention of searchers who have a problem and need a 
solution.  

Generally 500-700 words is about the right length. More than that and people will often drift 
off, since reading online is harder on the eyes and people tend to skim rather than read 
carefully. Remember, you're pre-selling, not educating — though, of course, those aren't 
incompatible goals. In fact, they should overlap. Just keep the priorities in order. Fewer than 
500 words is certainly allowable, but too much less and readers won't have enough on the 
screen to judge whether they want to know more. Again the result is reduced traffic. 

Don't overlook the important 
"resource box." A resource 
box is the area at the bottom 
in which you provide a short 
bio and a URL for your site. 
"Short" and "a" URL are key.  

 

It helps to appear to be an expert on a subject, but the article is not (usually) about you. So 
keep the bio brief, with just enough to give readers some reason to believe you know what 
you're talking about. Only include a single URL, the one relevant to the topic of the article. 
The resource box is not the place to advertise every site you own. 

After you've created your sites and created articles for and/or from them, you're ready for the 
next step: submitting to other sites. 

Distribution 
Now that you have something to distribute, it's at this stage that you can and may want to 
use software to help automate the process. You can hand submit to many different 
directories. (See the November 2005 issue of Affiliate Classroom Magazine on Links and 
Linking for lists of article directories.)  

But what’s most important is to make sure that you submit to the largest and most influential 
article directories, most notably EzineArticles.com (http://www.ezinearticles.com), Idea 
Marketers (http://www.ideamarketers.com), Go Articles (http://www.goarticles.com), and 
article City (http://www.articlecity.com). 

At Ezine Articles you'll find thousands of examples of hand-written, original articles. Some 
are outstanding, others... well, not everyone is a writer. Though it's pretty amazing — and a 
little daunting — to see how many good writers are out there. 

However, if you find that you write more than an article or two a week, you may decide to use 
software to help you with submissions. There are dozens of top-directories, and hundreds of 
others, on the web that are constantly seeking new content. Hand submitting to all of them 
can eat up many hours. 

So software like Article Post Robot (http://www.articlepostrobot.com) is just one package 
that can help you automate the distribution process. An even more efficient choice is a 
service like Article Marketer (http://articlemarketer.com), which allows you to automate 

10 
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You can hand submit to many different 
directories. But make sure that you submit 
to the largest and most influential ones. 
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your submissions through an online service. 

Feed your article to as many directories as you think will help get you traffic. There's no penalty 
for submitting to hundreds. There's also no general rule for which of the many niche or specialty 
directories will get you the best traffic for any your topic. Only testing and experience will tell you 
which are helpful and which are a waste of time. 

Measuring Results 
Now for the — for some people 
anyway — really hard part: 
measure the results. 

You've worked really hard to 
create a few good sites with 
outstanding content. You took that 
content and turned it into some 
juicy spider food. But no one can 
guess correctly 100% of the time. 

Apart from the inescapable fact that no one is good at everything — some articles are going to 
be more compelling and/or better traffic draws than others — the Internet is extremely variable. 
What's hot one month may be out of favor the next. 

In order to know where best to 
direct your limited time and 
resources, you have to be able to 
measure which articles are 
sending traffic to which sites. 
(Measuring conversions to sales 
after they hit the site is a 
completely separate, though 
hugely important, topic.) Good 
articles will often generate traffic 
within a few days or less.  

Apart from the usual techniques 
for measuring traffic, you can help 
yourself by submitting to just one or two categories in a directory, then waiting a week or two to 
see the results. There's a lot of overlap in topic areas; finance is related to insurance is related 
to health care, and so on. So an article that does poorly in one category may draw ample traffic 
when submitted to another.  

So experiment, keep a log of your submissions, then check incoming links from your articles in 
the major search engines on a regular basis. 

Good luck and stick with it! Common wisdom is sometimes wrong. But when it comes to article 
marketing, beliefs match rigorous studies: Content Is Emperor and the Royal Court combined. 
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You can help yourself by submitting to just 
one or two categories in a directory, then 
waiting a week or two to see the results. 
There's a lot of overlap in topic areas; 
finance is related to insurance is related to 
health care, and so on. So an article that 
does poorly in one category may draw ample 
traffic when submitted to another.  



Affiliate Classroom Magazine, July 2006 

Affiliate Classroom Magazine, July 2006 

Four Article Writing  
Secrets For Non-Writers 
by Evelyn Grazini 
http://www.reawakener.com 

12 
STUDENT PERSPECTIVES 

There is one thing that’s not a secret -- in today’s world, where "Content is King," writing is an 
important aspect of business. It seems like everything that is done online requires writing. 
Content is needed for web pages, articles are needed for advertising, blog entries need to be 
posted daily. Newsletters and ezines have to be mailed to subscriber lists. There's no limit to 
the need for content. 

The process of writing articles scares some people who don't consider themselves writers. 
But the process can be broken into some easy to follow steps. Let’s first determine where we 
are going to get great ideas for our articles, and then we'll discuss some basic writing and 

formatting guidelines. 

#1 Where to Get Article Ideas 

All you have to do to get ideas for articles is 
be on the lookout for them! The first thing 
you should do is spend a minimum of 15 
minutes a day reading something related to 
your specialty. Make notes of topics that 
interest you while you are reading, and after 
a short time, you will have more topics that 
you want to write about than you have time 
for.  

A good way to find topic ideas quickly is to subscribe to RSS Feeds. If you have an account at 
Yahoo!, you can add RSS Feeds to your Yahoo! home page and easily have access to new 
articles on a daily basis. (Any other feeder will do just as well, though.) Subscribe to a variety 
of feeds so you’ll have resources for news items related to your topic, as well as new blog 
posts.  

Then, determine if there is a new twist that you can put on an existing topic, or a story that 
didn't give enough information. This is a great opportunity for an article because you can 
reference the original article, state your concerns, and recommend a solution. Viola! You have 
an easy-to-make article.  

Industry changes and technology news also make for quick articles; and you can always write 

All you have to do to get ideas 
for articles is be on the lookout 
for them! The first thing you 
should do is spend a minimum 
of 15 minutes a day reading 
something related to your 
specialty. 
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articles that quiz people on your topic specialty. 

Look at what others are writing about. If you receive a lot of newsletters in your email inbox on 
a daily basis, start scanning those that have been ignored for a while. They could be loaded 
with information that is full of article ideas. If there are links in the email, click on them! This will 
bring you to new sites with new information, and will also give you ideas on what you can 
promote in your next newsletter. 

While you are at the site you clicked on, see if there are any FAQ pages that will help you 
identify a problem that you can solve with your writing. A list of short tips that helps solve a 
problem would also make a great article. Remember to write everything in your own words, 
don’t just copy and paste the website owner's FAQ. 

Blog sites are an excellent way to get new ideas. Search www.Technorati.com or 
www.blogsearch.google.com for some interesting blogs. You are bound to find an endless 
stream of ideas for things that you can elaborate on.  

 

Take another look at your own hobbies and see if there is something you like to do that might 
be interesting to others. Do you have a different hobby in summer than in the winter? Have you 
been writing a variety of articles on skiing and forgetting that you also fish? While you are 
searching the blogs, you may find other hobbies that would be interesting to your target market 
and fit in with your main focus. 

Article sites are another great place to find ideas and get free articles that can serve as 
templates for your own efforts. Go to http://www.articlecity.com or http://
www.ezinearticles.com and see what subjects are being written about. If you’re in a bind for 
information or pressed for time, you can use these articles, as long as you include the resource 
box. They'll help you get by until you've developed a feel for what articles you want to write 
about. 

#2 Writing the Article 

After you’ve gone through all of the areas above looking for ideas, it’s time to sit down and 
write the article. You should now have a good idea for the article, but you need to figure out 
who is the best target audience for this information.  

13 STUDENT… CONTINUED 

Blog sites are an excellent way to get new ideas. Search 
www.Technorati.com or www.blogsearch.google.com for some 
interesting blogs... Take another look at your own hobbies. Do you 
have a different hobby in summer than in the winter? Have you 
been writing a variety of articles on skiing and forgetting that you 
also fish?  
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If you’re writing for a pet-focused group, you do NOT want your article to be about making 
money or self-help. It should solve a pet related problem. If you are submitting your article to 
article directories, be sure they have a section that includes your niche.  Otherwise, you'll be 
wasting your time submitting to them. 

You should take about five minutes to brainstorm and write out some questions that you want 
to answer in your article. Don’t worry if you don’t know the correct answers right away — you 
can do more research later.  

In fact, it’s a good hint you are on 
the right track if you don’t know all 
the answers. That usually means 
that you are not just writing on 
something that is common sense or 
too obvious. You'll likely have 
valuable information and a different 
point of view to pass along.  

After reading the niche articles you 
found, your mind will be focused on 
the job at hand. You'll find that after 
about five minutes of brainstorming, 
you will have some interesting things 
to write about. 

Now that you have some ideas for the article, and you know whom you are targeting, you 
need to determine what you want your article to accomplish. Are you writing to give your 
readers interesting information? Do you want them to click on a link to your website, 
subscribe to your ezine or buy something from you? Always begin with the end in mind. 

#3 Formatting your Article 

Believe it or not, there are only three key elements that must be included in every article, and 
they are: 

Attention Getting Headline (Subject Line) 

The headline should sum up the main benefit of reading the article and make the reader want 
to read more. Make the headline irresistible by promising valuable information, arousing 
curiosity, or bringing up a problem that might not have been thought of before. (And, of 
course, you have the solution in your article). There are quite a few resources that will help 
you write good headlines, so make sure you have one for your article. 

The Body of the Article Must Deliver on the Promise of the Headline 

If your headline is “Easy Ways to Lose Weight Without Exercising,” your article should not 
include exercising tips. Also, if you promise a number of tips (example: Four Secrets To 
Writing. . .) there should be four items included. 

14 STUDENT… CONTINUED 
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If you offer a “simple solution” to something, it had better be simple or the reader will no longer 
trust you and won’t open your emails in the future. Always give the readers what you promise 
and you will have happy customers for a long time. 

Conclusion – Call to Action 

This is where you tell the reader(s) exactly what you want them to do after finishing your 
article. There should always be a link to your website or a reference box for more information  
at the end of the article. This will send the reader back to your site, clicking on your links, and 
helping pay for the time you spent writing your article. 

#4 Edit and Review 

Always edit your article. Read it over twice, then read it out loud. It’s a good idea to write an 
article a few days before it is actually needed, to give you time to think of other things to add to 
it. You will be amazed at how many other ideas you will get after the article is written, and how 
your subconscious keeps working behind the scenes. At the minimum, wait at least overnight 
and see what new ideas you have in the morning.  

There is a simple trick that will allow you to catch 100% of the errors that are in your article. 
Simply print out your completed article, and then read it slowly as you follow along with your 
left hand. You will be surprised at how well it works to engage the other side of your brain 
when reading the article (if you’re left-handed, follow along with your right hand).  

So, there you have it, Four Great Article Writing Secrets (1) Finding Article Ideas, (2) Writing 
Tips, (3) Easy Formatting, and (4) Catching 100% of your errors. 

 

Evelyn Grazini is an Affiliate Classroom student and the Author of "Directed Dreaming, Success 
From The Subconscious.” Her specialty is Self-Help information, including Dreaming, Hypnosis, 
and Stress Relief. Her writings effectively condense volumes of professional research into one 
succinct resource. Find free reports at: http://www.reawakener.com/free_gifts.htm 
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There should always be a link to your website or a reference box for 
more information  at the end of the article. This will send the 
reader back to your site, clicking on your links, and helping pay for 
the time you spent writing your article. 
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How To Tailor Private Label Articles  
by Jeffrey Perren  
Research Associate & News Editor 

16 
FEATURE ARTICLE 

Affiliate Marketing 101 says that producing regular, original content for your website gives a 
big boost to ranking, traffic, and conversions. But making time to write articles is hard to do, 
even for full-time marketers. Generating content is only one of dozens of "absolutely-must-be-
done-now" items on your list. And, even with practice, some individuals will simply never be 
writers. 

But, don't despair. You don't have to live with the classic publishers dilemma: write your own 
(badly) vs. use the same stuff thousands of others have already used. You can buy Private 
Label Rights articles and tailor them to your own needs, giving them your distinctive twist. 

Private Label Rights (PLR) articles are material for which you own all editorial rights to the 
content. Private Label Rights articles aren't copyright free. No one can legally copy the 
material off your site and publish it without paying. But once you have paid for the material, 
you are free to do with it as you like. 

Depending on the terms of the PLR 
articles you have purchased, you 
may be able to publish a purchased 
article as is, put your own name on 
it as author, change it in part or 
entirely... anything you want. You 
are in control, just as if you had 
authored the article. 

But, unlike a publisher who buys an article from a writer and publishes it exclusively, 
remember that others can also buy and publish the same article. Often, brokers who sell PLR  
articles will sell to thousands of purchasers. By contrast, services as Stephan Everaet's Niche 
Content Packages (http://www.niche-content-packages.com), limit the number of 
subscribers for any given package of articles. 

But whether you've bought an article that thousands of others have bought, or one that is 
offered in limited supply, you'll often want to tailor it. 

Re-writing it allows you to distinguish that article from all those others, which helps your 
search engine rank. Engines factor in whether the content they see is exactly the same as that 
found on other sites. If it is, that factor counts for nothing for you, or may even count against 
you. Google, et al, are looking for those sites that are the most popular to display on the first 
few results pages. But "most popular" implies that you stand out from the others. 

Private Label Rights articles aren't 
copyright free. No one can legally copy 
the material off your site and publish 
it without paying. But you are free to 
do with it as you like. 
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Re-writing also helps give it that particular spin that best serves your specific niche, merchant, 
and product. Stamping your personality on your site is one of the best ways to differentiate you 
from your competitors. Again, you stand out from the crowd by offering something unique. 

Fortunately, re-writing articles is a lot easier than writing them from scratch. Even when you do 
substantial tailoring, the Private Label article — if well written — will help give you ideas and 
specific facts that stimulate your own writing. 

And, with a Private Label article, since you own the content, there's never any suggestion of 
plagiarism. (Plagiarism isn't just unethical and illegal, either. As we saw above, it actually hurts 
your ranking to copy other material verbatim.) 

Here are some suggestions that will help even the novice content creator tailor a Private Label 
article to his or her own needs. 

Check grammar, spelling, and length. 
Just because you paid money for it, doesn't mean it was professionally written. Depending on the 
price and your circumstances, you may want to ask for a refund, or spend the time to clean it up. 
But never publish amateurish material. Your sales will suffer. 

Also, Private Label articles are written with a very general audience in mind, and often targeted at 
a specific length. That may or may not suit your format and needs. Adjust as needed. 

Before: Private Label articles are written with a very general audience in mind, and often 
targeted at a specific length. That may or may not suit your format and needs. Adjust as 
needed. (32 words.) 

After: Private Label articles are often targeted at a specific length. Adjust as needed. (13 
words.) 

Note that both words and sentences were deleted here. You can do either or both, as needed. 
Just take care that the result still makes sense. 

Adapt to your audience's level.  
Take into account age, gender, educational and income level, cultural differences, and anything 
else you know about your readers. If your site is targeted toward a less sophisticated audience, 
you can make the language simpler. If your audience prefers language that's a little more 
complex or advanced, you can adapt it to that. 

Before: Wine grapes are grown in lots of countries around the world. Some vineyards are 
as far north as 45 degrees north of the equator. Others are as far south as Australia. 

After: Wine grapes are grown in a band centered on the equator, as far north as the 45th 
parallel, to as far below it as Australia, at latitude 45 degrees south. 

Both the before and after versions are about the same total number of words. The latter might 
appeal more to an older audience, more used to reading novels. Younger readers often prefer 
shorter sentences of the type found on the websites they're used to reading. 
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Adapt to your specific product. 
Before: Insurance products offer a good return on investment, while presenting investors with 
low risk. 

After: American Life Direct (www.AmericanLifeDirect.com) offers a Term Life policy that offers 
a good return on investment, while presenting Spectrum Direct customers with low risk. 

Another product example: 

Before: Red wine is produced all over Bordeaux, where the hot summer sunshine and the cool 
nights help produce excellent grapes. 

After: Clos Vineyards Bordeaux is produced from wine grapes grown all over Bordeaux. This 
fine wine, available from Adrian's Wine of the Month Club, is the result of summer sunshine and 
cool nights that are found nowhere else. 

Stamp it with your own personality. 
No matter how many people buy the same article, they can never be you. No two authors 
write exactly alike. That individual slant can start with an excellent template and turn it into 
something that is unique - and uniquely your own. And, in the Internet age, where the 
audience increasingly has access to the same information instantaneously, there's nothing 
better than "unique." Differentiate your article from your competitors. 

Before: Online games are among the most popular, and highest ROI, products around. Teens 
obsess over them, adults who once ignored their spouses to play golf now produce "game 
widows." 

After: Everybody likes games and affiliates can make tons of money selling them for practically 
no cash outlay. Millenials think they're hot and Gen X'ers think they're cool. 

Combine it with other articles. 
Since you have complete editorial control over PLR content, you can alter the length, style, 
and focus simply by combining multiple articles in creative ways. Often this requires no more 
than a simple copy and paste of two or more articles, with some minor editing to match styles 
or avoid duplication of content. 

This can be done to expand the length to what you need, or simply to make the final article 
distinct. It can even be done to help you cross-sell two different but related products.  

You could take two wine articles and put them together to meet your need for greater length. 
Or combine a wine and a beer article into one in order to attract a wider audience. You could 
take a game article and a movie DVD or MP3 music article and combine them to create some 
product synergy. Hollywood marketers do this all the time. 

The possibilities may be unlimited, but since your time isn't, keep in mind the reason you 
bought the article in the first place: to save you time and effort and allow you to focus on your 
area of expertise. After all, you have more things to do than write. Let Private Label content 
save you that effort, so you can devote your time to other areas, such as making money from 
your site. 

18 PLR… CONTINUED 
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Social Bookmarking:  
White Hat Tag and Ping 
By Katalin Torok, http://mktg.idared.net  

19 
AFFILIATE WEB 2 .0  

One of the pillars of the so-called "social web", tagging has recently become the latest 
craze for affiliate marketers hoping to cash in on the rising popularity of social 
bookmarking services. The value of social bookmarking sites lies in the fact that they 
are organically growing and evolving sites, built by the collective actions and 
intelligence of their community of users. 
 
Unfortunately, because they are open and unrestrictive, and at the same time very 
popular, it was only a matter of time until they became the victim of black hat marketing 
tactics. 

 
The concept of tag and ping 
recently put social 
bookmarking firmly on the 
radar of Internet marketers, 
but not without negative 
consequences. With the 
sudden popularity of the 
technique, marketers started 
tagging and pinging social 
bookmarking sites with their 
promoted web properties en 
masse, and effectively flooded 
the sites with spam. 

 
The problem was twofold: hundreds of marketers starting to tag and ping at once is only 
one side of the coin. The other side was that marketers who promote the concept often 
advise setting up multiple accounts on bookmarking sites, which usually translates into 
spamming the system. 
 
Del.icio.us, Furl, and other social bookmarking sites previously had some spam 
prevention in place, but with the sudden increase of spam they have strengthened their 
defenses and will no doubt continue to do so. (For example Del.icio.us has "nofollow" 
tags on all the URLs as well as a robots.txt file that doesn't allow search engine robots 
to index its pages, only the RSS feeds.) Just a few days after the tagging and pinging 
frenzy began, the sites already had the problem under control.  
 
As more and more services implement tags, it will be increasingly important that you 
tag your content on your website in order to reap the benefits of the targeted traffic 
these services can drive to sites that "tag and ping" appropriately. 

Marketers started tagging and 
pinging social bookmarking sites 
with their promoted web properties 
en masse, and effectively flooded 
the sites with spam. 
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Here's a blueprint for how to be a part of this community in a spam-free way through 
three popular Web 2.0 social bookmarking sites: Technorati, del.icio.us, and Furl. 
 
Technorati 
 
Technorati isn't a classic social bookmarking site, but rather a "social content 
aggregator" and blog search engine. It indexes blog posts and organizes them using 
tags that blog owners specify. Technorati uses tags extensively throughout their 
services and can be a good starting point to familiarize yourself with the concepts of 
Web 2.0 content exchange and syndication based on tags. Here's how to do it in 
2+1 steps. 
 

Step 0. Claim your blog 
 
This step is optional. To claim your blog you need to set up an account at Technorati 
and add a snippet of code to your website so the Technorati robot can verify that 
you are the real owner of 
that blog or site. 
 
Once claimed, the blog will 
be linked to your Technorati 
account, and your profile will 
be shown with each search 
result featuring your content. 
Your profile shows your sites 
and tags, and a short bio and 
photo. If you don't claim your 
blog, Technorati will still 
index it, and accept your 
pings and tags, but your 
profile will not be shown with 
your content. 
 

Step 1. Tag your content 
 
If you use a blog content management system like WordPress or Movable Type, 
chances are your tool already supports tagging (and pinging). There are plug-ins for 
most CMS (content management system) software that automate or simplify tagging 
your content. 
 
Even if you don't specifically assign tags to each post, Technorati will add your site 
categories as the tags on your content. For more specific tagging, use a deep 
category structure where users can drill down from the broad, main categories into 
several levels of narrow subcategories, and be sure to add this category information 
to all your posts.  
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For more specific tagging, use a deep 
category structure where users can 
drill down from the broad, main 
categories into several levels of 
narrow subcategories. 
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And one last thought to consider: del.icio.us is now owned by Yahoo!, the #2 search 
engine. You could show up on Yahoo!'s radar. That would be bad for you, since it could 
get you banned. 
 
However, as with Technorati, if you use the social bookmarking services as they are 
intended — to save a bookmark to your site, and to enable others to do so —  you can 
see quality, targeted traffic flowing in, and still sleep well at night. 
 
Del.icio.us (http://del.icio.us) and Furl (http://www.furl.net/) are the two most 
important social bookmarking sites. Del.icio.us is the largest and most popular, while 
Furl powers the links section shown on Technorati's blog search results and tag pages. 
Many other websites syndicate del.icio.us and Furl links based on tags.  
 
Getting Bookmarked 
 
Reading through discussions on message boards and blogs, you'll see there is no 
consensus whether adding and tagging your own site on social bookmarking engines is 
acceptable or should be considered spam. 
 
The most important aspect of social bookmarking is the social part, sharing among a 
critical mass of users. Therefore you are much better off concentrating on enabling 
visitors to get your site into del.icio.us or Furl, or any of their alter-egos. Don't worry 
about a couple dozen links that you would gain by adding your site yourself. Don't 
resort to black hat methods.  

 
You can add 
yourself, but don't 
flood the system, or 
you risk being 
kicked out. Register 
a single  account on 
del.icio.us and on 
Furl and add your 
site, describing your 
content with closely 
relevant tags. 
 

Adding a site is as simple as entering a URL, title, optional notes, and the tags you 
would like to associate with it. Voila! Your site is now listed, and is accessible through 
free-form searches, tag searches, and on the latest bookmarks page (http://del.icio.us/
recent). 
 
A far more lucrative method to take advantage of what social bookmarking has to offer 
is to place "save this link in..." buttons throughout your site that enable your visitors to 
add your site to their choice of social bookmarking service.  
 
You don't need to have a blog in order to use this technique, since social bookmarking 
is for any type of web content (whereas, for example, Technorati is blog-specific). For 
code snippets that you can add to your pages, see: 
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The most important aspect of social 
bookmarking is the social part, sharing among 
a critical mass of users. Therefore you are much 
better off concentrating on enabling visitors to 
get your site into del.icio.us or Furl, or any of 
their alter-egos.  
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http://del.icio.us/help/forpublishers - How to add "Save to del.icio.us" links to your 
site. 
 
http://www.addtobookmarks.com/ - Multiple layouts with links for eight social 
bookmarking sites 
 
http://ekstreme.com/socializer/ - Online service to save bookmarks in 40-plus social 
bookmarking sites, with plug-ins and tools for Movable Type, WordPress, Blogger, 
and other blog engines 
 
http://push.cx/sociable - Social plug-in for WordPress; currently supports 25 social 
bookmarking sites.  
 

Summary 
 
Four keys to white-hat social bookmarking for affiliate marketers: 
 
Î Keep tags relevant to your content. Add a tag because it describes your 

content and not if your sole justification is to market it under that keyword. 
 

Î Only tag and submit actual content worthy of submitting. Would you want 
to read it if you were a member of the community? 

 
Î Don't save and ping and excessively. Ping and save when you update the 

site with something worthy of submitting. 
 

Î Don't register multiple accounts for submitting your links. Never! You will 
get caught and banned sooner than you can imagine. 

 
 
Remember, it isn't only in the movies that the white hat wins. 
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THANKS FOR READING! In our next issue... SEO explained, demystified, and  
the black, white, and gray hats revealed. Pick up the August issue at 
AffiliateClassroom.com next month! 


