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H ave you ever found yourself thinking, “Why does my network do that?” Or, “Why 
won’t my network do this?” 
 

Since the networks play such an instrumental role in this industry, the changes that they 
make or don’t make affect so many of us. When the changes (or lack thereof) don’t offer the 
impact that we want, it can often be frustrating. 
 
But, understanding why the networks make the decisions they do can help you to: 
 

Manage your expectations 
Plan accordingly 
Approach your network(s) to get what you want 

 
With that in mind, here are the top three reasons why networks do what they do, in order of 
increasing importance: 
 
 

Reason #3: Technical Scalability 
 

When you’re serving billions of impressions, routing millions of clicks, cataloging millions of 
product links, and tracking and reporting on them all, plus tracking and reporting on every 
conversion event for thousands of merchants and affiliates… technical scalability can 
become an issue. 
 
Though certainly not as grand as the “butterfly effect” chaos theory that states that something 
as small as the flap of a butterfly’s wings can create a chain reaction that results in a tornado, 
making one small or simple technological change can create a chain reaction of far-reaching 
implications throughout the network. 
 
This goes for policies as well. In some cases, networks have to create policies based on 
technical limitations.  
 
Take communication, for example. A few of the top networks were originally designed to 
control the flow of all communications between merchants and affiliates. Over time, the two 
groups have asked to be allowed direct contact. But, because the communication technology 
is embedded in foundational elements of the overall platform, making such a “policy” change 
would require a massive technological overhaul. 
 
So, if you’ve ever asked a network for “one simple, small change” to a report, a tool, or a 
policy exception, understand that it’s really not always “simple.”  
 
 

Reason #2: Mass Market Application 
 

Every day, networks are faced with ideas, needs, and wants from merchants and affiliates 
like you. Believe it or not, they thrive on these. 
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I don’t think that there is a more prevalent question in the minds of network execs than, 
“What do my clients need and want?” 
 
So, keep sending them your suggestions. That’s what they need and want! 
 
But, understand that when it comes to making decisions on what suggestions they 
implement, mass market appeal is a make-it-or-break-it point. 
 
What works for you may not work for the majority of their users. Though they value you as 
an individual, their business models are based on servicing mass amounts of merchants 
and affiliates. In recent years, networks have turned down considerable business and 
revenue from well-known brand names like eBay and Microsoft because their needs were 
not aligned with the needs of the majority of the network’s clients. 
 
In order for it to be taken seriously, your suggested change has to keep moving the 
network toward equal or greater mass market appeal. 
 
And now, the #1 reason why networks do what they do… 
 
 

Reason #1: ProfitabilityReason #1: ProfitabilityReason #1: ProfitabilityReason #1: Profitability    
 

Let’s face it — networks are in this to make money.  
 
No, I’m not saying that they’re greedy, penny-pinching, crooks. In fact, most of the network 
execs I’ve met over the years are some of the nicest, most generous people I know. 
 
Quite simply they, like you, got into this business to make money. 
 
As you saw in reasons 2 and 3, making changes isn’t always simple — which means it 
costs time, money, and resources. So, in order for a network to make a change, the 
revenue or the cost savings has to outweigh the investment. 
 
The next time you think about making a suggestion to a network, consider the following: 
 

What’s in it for the network? Can your suggestion be applied to the majority of 
the users and turned into profits for the network? Identifying these benefits when 
making your suggestion can help you get a little more attention. 
 
Changes take considerable time. Even suggestions passed down from the 
network’s internal presidents, C-levels and directors can take months to 
implement. So, don’t expect things to happen overnight. 

 
Whatever you do, keep the suggestions flowing. The only way for the industry to continue 
progressing is with input from as many voices as possible. 
 

About the Author 

Ms. Honoway has a long history of experience in the affiliate marketing and interactive marketing space dating back to 1997 
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F or those not familiar with them, a little prelude. Affiliate networks act as middlemen between merchants and affiliates. They provide a central “meeting ground,” as it were. 
They (at least try to) offer a value-add with tracking and reporting tools, payment 

processing, and — of course — access to thousands of affiliate programs in one, easy-to-
access location. That’s the theory, anyway, and — to a great extent — it does work in 
practice. 
 
Whether joining a network benefits any particular affiliate is, of course, a matter of individual 
circumstances and goals. To help you decide, it’s useful to look at some of the big players in 
the field and find out a little more about what they offer. It’s also helpful to know about some 
of the potential “gotchas.” Here we go... 
 
 

Be RealisticBe RealisticBe RealisticBe Realistic    
 
First, some general points. 
 
Fraud protection is a basic service provided by all the major affiliate networks. They provide 
methods to minimize the odds of CPC (cost per click) fraud. How well they do that is a matter 
of debate, but most are sincere in trying. 
 
The majors are pretty upfront about their services. But what they may not tell you is that you 
can be dropped from the program. Be sure to read the fine print. You don’t pay to sign up, 
but you do invest your time, and you don’t want to waste it. More than one affiliate has found 
an account closed because they complained a little too loudly. Some may have deserved that 
fate; others, no doubt, got shafted. Buyer, beware. 
 
But be realistic. The major networks have thousands of affiliates, and like any big company, 
they can’t give lengthy individual attention to each person. 
 
Most will try to resolve problems — disputed sales, programs, and materials they provide that 
don’t work right, and so on. Still, even when you are assigned an individual account 
manager, remember that that person is tasked with helping out many people and there are 
only so many hours in the day. Unless you are the exception — a super affiliate who brings in 
millions in annual sales — you should not expect a lot of hand-holding. 
 
 

The NetworksThe NetworksThe NetworksThe Networks    
 
Commission Junction 
http://www.cj.com 
 
CJ has hundreds of high-end merchants signed up that offer a vast array of products and 
services. Their affiliate programs cover an equally wide variety. CJ’s merchants run the 
gamut, from eBay to Citibank and everything in between, including Dell, Lending Tree, and 
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AT&T. 
 
Some affiliates prefer to push only those products or services for which they have a personal 
passion. That helps them stay motivated. Others just look for high commissions. Whatever 
you’re looking for, CJ merchants offer it. 
 
CJ’s merchants offer pay-per-sale or pay-per-lead, and some offer performance bonuses for 
those who generate over a certain threshold of sales in a given period. In short, anything and 
everything is possible. 
 
The network has monthly payout and their reputation for honest dealing is among the best. 
Sure, every affiliate will have his or her horror story. But CJ stays in business by being pretty 
above board. 
 
They let you know which companies are earning the most money for affiliates. So, if you want 
to go after that (and, hey, that’s not a bad idea!) you can. Some commissions are as high as 
50%, but 5%–10% is typical. 
 
They offer two-tier programs, which means you earn commissions on sales and also by 
referring someone new who joins Commission Junction. Afterwards, you can earn 5% of the 
commissions that person makes. Their merchants offer two-tier programs, too. 
 
Unlike some other networks, commissions from different merchants are pooled, so you reach 
the needed threshold to get paid more quickly. (Individual affiliate programs outside the 
network typically require you to earn $25–$100 before they cut you a check.) If you have 10 
merchants that paid a commission of $10 each in a given month, you get a check without 
waiting to reach any individual merchant’s minimum. Direct deposit is also an option. 
 
CJ’s online tools are pretty easy to use, and they provide a lot of information in a very 
appealing format. Some affiliates will get a feeling of information overload. Others will 
welcome all the detail. That’s just one of the reasons why choosing a network is an individual 
affair. Daily stats, exact product sales, EPC, Total Commission, and more are not a hassle to 
see and explore. 
 
They also offer something CJ calls “smart zones.” These are rotating product banners for 
your affiliate site. That gives a graphic alternative to those text-based Google AdSense ads. 
 
Just about everybody sooner or later will want to join Commission Junction. Whether you 
stay with them, or care later that you did, you will (not surprisingly) depend on your personal 
experience with them. 
 

LinkShareLinkShareLinkShareLinkShare    
http://www.linkshare.com 
 
LinkShare is another huge affiliate network, and one with a good reputation among 
experienced affiliates. Since they have millions of affiliates, you’ll naturally read a mixed bag 
of responses on forums. The majority of those opinions, though, are positive. 
 
The network offers merchants such as Disney, Sony, Playboy, and hundreds of others. L.L. 
Bean, Avon, Hickory Farms, Office Depot, and many, many more are signed up with 
LinkShare. 
 
It isn’t any surprise, then, that the affiliate programs are as different as those companies. 
Unfortunately, unlike CJ, they don’t pool commissions. So, you’ll have to read the individual 
program’s fine print to find out when (not if — think positively!) you’ll get a check. Typical 
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commissions are in the 5%–10% range. 
 
LinkShare’s Publisher Dashboard, an online interface for tracking sales and other data, is 
pretty straightforward. It’s easy to find and join affiliate programs and locate links to feature 
on your site. 
 
It’s also easy to generate reports, and there is lots of data about sales, leads, and more. 
They can track down to the transaction level. Their LinkShare Signature Technology makes 
it easy for you track programs and their results for you. 
 
Their sub-id tracking is good, but sometimes long URLs will get mangled by email servers. 
Such is life. But, they do have subsite options that allow you to add more than one to your 
profile. It’s pretty easy to choose individual products from the merchants to highlight. 
 
They offer merchants the ability, through the Virtual Storefront, to create dynamic pages of 
specific product links. That makes it simpler for affiliates to feature them, potentially 
targeting higher margin products. 
 
They offer all the standard creatives, including banner ads. But they also offer pre-written 
emails, which can be a big advantage for those of you who want to do newsletter marketing 
but fall a little short in the content creation skill area. They offer product feeds, rich media, 
Flex Links for video, widgets, and other helpful eye candy to help you generate sales. 
 
Like any large network, their customer service is good, but limited. Smaller networks, like 
smaller businesses in general, do a better job of providing individual attention. That’s one 
of the competitive advantages any smaller business has to offer. 
 

DoubleClickDoubleClickDoubleClickDoubleClick////PerformicsPerformicsPerformicsPerformics    

http://www.performics.com 
 
With Google’s recent acquisition of DoubleClick, you can expect changes to Performics 
sooner or later. However, as with all things Google, you can never predict what those 
changes are going to be. Still, Performics will undoubtedly continue to be a major affiliate 
network for the foreseeable future. 
 
Like the others, they offer hundreds of high-profile merchant brands, such as Adidas, 
Circuit City, Eddie Bauer, Verizon Wireless, and more. Again, typical commissions are in 
the 5%–10% range. Payments are made semimonthly, and they offer electronic payments, 
which is a plus. 
 
Their tracking system and reports are fine. Tracking and reporting are done in real time, 
and you have the option of having reports delivered to your email inbox. 
 
Performics has a reputation of being willing to pick up the phone, which isn’t always the 
case with affiliate networks. How satisfied you’ll be by what you hear will vary from person 
to person. Like any big company, unless you’re making them oodles of money, follow-up 
attention will likely be slim. 
 

ShareASaleShareASaleShareASaleShareASale    
http://www.shareasale.com 
 
While it’s not the largest affiliate network, ShareASale is a favorite of many. They tout over 
2,000 merchants, including Pets Warehouse, Moab Sports, Sendflowers.com, and (of 
course) many more. They aren’t always the biggest-known merchant names, but keep in 
mind that small and midsized businesses generate huge revenues in the U.S. and 
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elsewhere overall. 
 
They have a great reputation on both sides of the affiliate marketing fence. No worries here 
about cookie theft, getting paid on time, or other sadly too-well-known affiliate hassles. 
Their commissions range generally from 8%–15%, a slightly higher average than the other 
major brands. 
 
They offer product feeds and deal feeds. They also offer BHO-free programs, pay-per-
acquisition, pay-per-lead, and pay-per-sale like the rest. Any affiliate who is looking to sell 
physical products should consider signing up with ShareASale. 
 

ClickBankClickBankClickBankClickBank    
http://www.clickbank.com 
 
ClickBank, by contrast, offers only electronic products. They’re kind of an odd duck, since 
it’s hard to really classify them as an affiliate network like the others. But, they’re large 
enough and well known enough to warrant a few words. 
 
They offer long, very long lists of ebooks, software, and tons of other downloadable 
merchandise. Sometimes that sort of thing has pretty big margins. (Microsoft’s margins on 
sales, for example, are about 40%. By comparison, the margins for oil companies’ products 
are closer to 5%.) 
 
Big margins open up the possibility of big commission percentages. However, many of 
these items sell for fairly low prices, so building up appreciable commission dollars can 
take a while. Still, not a bad network to have in one’s “portfolio.” 
 
 

EuropeanEuropeanEuropeanEuropean    NetworksNetworksNetworksNetworks    

There are hundreds of smaller American affiliate networks, some of which are pretty good. 
We just don’t have space to cover them. But the larger European networks certainly 
deserve a mention. 
 
Outfits like TradeDoubler, DGM, Buy.at, and Zanox, among others, have been doing 
business in the UK and Europe for years now. For anyone based in or focusing a lot of 
their efforts there, joining one or more of these is a really good idea. Some of the major 
brands discussed above tend to focus heavily on U.S. companies. Here the focus is local 
to the UK and the continent. 
 
 

Parting WordsParting WordsParting WordsParting Words    
One of the main lessons to be drawn from researching any of the networks, large or small, 
here or there, is to have realistic expectations. Networks can help you make money easier, 
but they can’t make you money, per se. 
 
Being a successful affiliate requires zeal, dedication, and never-ending effort, not to 
mention a lot of creativity. But, after all, it’s exactly that entrepreneurial spirit that makes 
anyone want to be an affiliate in the first place. Hats off to yourself! 

About the Author 
David Long is a freelance writer and editor with over 20 years of experience. His PLR articles and ebooks have appeared on 

hundreds of websites. They cover Wine & Beer, Travel, Gardening, Health & Fitness, Pets, Stocks & Bonds, and dozens 
more subjects. He can be contacted for hire at JDavidLong@gmail.com 
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SPEC IALTY  NETWORKS  

T 
raditional affiliate networks have something for everybody. You might think of the traditional 

affiliate networks as a large department store like Wal-Mart. You can buy toothpaste and/or a 

lawn mower under the same roof at Wal-Mart, and traditional affiliate networks offer affiliate 

programs for products that are just as diverse. There are dozens of categories and subcategories.  Some 

of the traditional affiliate networks that are the largest and the best known are Commission Junction, 

ShareASale, Performics, and LinkShare, but there are many, many others. 

 

Then there are affiliate networks that specialize. You might think of the specialty affiliate networks as 

stores in the mall that specialize in a single type of product. Electronic stores sell electronic products, 

shoe stores sell shoes, and so on. In the world of affiliate networks, there are also specialties. 

 

While traditional affiliate networks have many sections or many groups of products and/or services 

dedicated to many different markets and marketing techniques, a specialty affiliate network is intended 

to serve a definite locale, regional group, special interest, or particular market.  

 

Whether an affiliate network is a traditional one or a specialty one, it is vital to both merchants and 

affiliate marketers that the network offers transparency. High commissions, on-time payments, and good 

tracking are important, but not nearly as important as it is for both merchants and affiliate marketers to 

believe that they are being treated fairly. 

 

The following are descriptions and assessments of 15 specialty networks that generate the highest degree 

of interest from affiliates. 

 

ClickBankClickBankClickBankClickBank    
http://www.clickbank.com 

 

ClickBank is an affiliate network that specializes in digital downloads. Software in downloadable form is 

offered, but ClickBank is known mostly as the affiliate network that specializes in delivering ebooks, 

reports, and white papers on a wide variety of topics. 

 

The products on the ClickBank site are divided into nine different general categories, with subcategories 

under most. This makes navigation simple for both merchants and affiliates. ClickBank is known for 

making affiliate marketing easy, and this is often the network where affiliate marketers “get their affiliate 

marketing feet wet.” 

 

RegNowRegNowRegNowRegNow    
http://www.regnow.com 

 

RegNow is an affiliate network that specializes in software. Software merchants are matched with 

affiliates who wish to represent software that is topic-specific. On the RegNow website, the companies 

and the products that they offer are divided into 11 categories, making it easy for affiliate marketers to 

quickly find merchants and products that will serve their customer’s needs. 

 

RegNow runs smoothly and practically never goes down. Its reliability is an enormous benefit to 

merchants and affiliate marketers who fell secure in knowing that everything is secure and that it will be 

running in the morning. 

 Affiliate Classroom Magazine, July 2008 

9 
Affiliate Classroom Magazine, July  2008 



 

 
SPEC IALTY  NETWORKS  

Whether an 

affiliate network is 

a traditional one 

or a specialty one, 

it is vital to both 

merchants and 

affiliate marketers 

that the network 

offers 

transparency. 

PayDotComPayDotComPayDotComPayDotCom    
http://www.paydotcom.com 

 

PayDotCom is an affiliate network that specializes in products and services that are related to 

home-based businesses and work-at-home individuals. The products and services offered by the 

merchants are diverse, but most all of them are designed and directed toward those affiliate 

marketers who market to work-at-home businesses or those who have work-at-home jobs or those 

who would like to have either. Physical products are offered as well as digital downloads and 

software. 

 

Unlike most networks, PayDotCom doesn’t make affiliates wait 30 days to get paid. Commissions 

are deposited immediately into the affiliate’s payment processor like PayPal. 

 

 

Commission SoupCommission SoupCommission SoupCommission Soup    
http://www.commissionsoup.com 

 

Commission Soup is an affiliate network that specializes in credit-related products. Commission 

Soup is a division of Credit Soup, Inc., established in 2000 to connect consumers with lenders. 

Commission Soup was a natural evolvement for Credit Soup to be able to offer a larger customer 

base to the merchant programs that they represent. 

 

Commission Soup is known for its comprehensive quality control and well-above-average 

customer service. Affiliates can find the credit-related programs and options at CommissionSoup to 

make their marketing efforts a success. Affiliate marketers as well as merchants will find 

outstanding service at Commission Soup. 

 

 

iCommissionsiCommissionsiCommissionsiCommissions    
http://www.icommissions.com 

 

iCommissions is an affiliate network that specializes in pay-per-lead offers for financial and legal 

products such as credit cards, credit reports, debt assistance, home and auto loans, health insurance, 

life insurance, automobile insurance, and other insurance. iCommissions is a CPA network. 

Affiliates are paid when their visitors click through and complete an action (fill out a form, make 

an application, provide contact information, etc.) on the merchant’s website. Commissions are not 

dependent on a sale being made, but only on an action by a potential customer being completed. 

 

iCommissions is a trusted network with accurate reporting and timely payments with a proven 

track record of quality actions. Their up-to-the-minute technology enhances performance, and 

iCommissions features quality offers that consistently convert. 

 

 

Market HealthMarket HealthMarket HealthMarket Health    
http://www.markethealth.com 

 

Established as Joebucks.com in 1998, Market Health bills itself as the “Health and Beauty Affiliate 

Network.” The Market Health merchants are all involved in the health and beauty industry and all 

of the products offered are health and beauty products. Offers are divided into nine categories, and 

there are subcategories under most of those. Market Health has been around for quite a while, and 

it has an excellent online reputation and provides awesome affiliate support. 
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CollegeBound NetworkCollegeBound NetworkCollegeBound NetworkCollegeBound Network    
http://www.collegebound.net/corporate/affiliate-form.html 

 

The CollegeBound Network specializes in marketing retention and recruitment lead generation solutions 

for colleges, universities, and career schools. This is a CPA program. Commissions are paid when a 

potential customer completes as action such as filling out an application or a form or providing contact 

information. 

 

Distance Learning, as it is sometimes called, is a wide-open industry on the Internet with lots of niche 

markets. The CollegeBound Network is a well-established affiliate network that serves the educational 

community as well as the affiliate marketing community well. 

 

 

Affiliate FuelAffiliate FuelAffiliate FuelAffiliate Fuel    
http://www.affiliatefuel.com 

 

Affiliate Fuel is one of the world’s largest specialty affiliate networks on the Internet today. It specializes 

in online education and degrees. Primarily a CPA network, Affiliate Fuel has an outstanding online 

reputation for dealing fairly with both educational institutions and affiliate marketers. 

 

The principles of fairness, balance, and quality of Affiliate Fuel are illustrated in their stated premise: 

Unless everybody wins, nobody wins. Affiliate Fuel is an excellent specialty network. 

 

 

ReferBackReferBackReferBackReferBack    
http://www.referback.com 

 

ReferBack is an affiliate network that specializes in just two types of products: bingo and casino games. 

ReferBack is the most well-established casino/bingo networks on the Internet today. The network has an 

excellent reputation with both merchants and affiliate marketers. 

 

ReferBack is the leader in the casino affiliate program industry on the Internet. It provides affiliates with 

a problem-free way of generating an amazing level of income. The high commission structure makes 

ReferBack an especially attractive affiliate network. There is high player retention at all the partner 

casinos, as well. 

 

 

BridaluxeBridaluxeBridaluxeBridaluxe    
http://www.bridaluxe.com 

 

Bridaluxe is a niche affiliate network exclusively for the wedding industry. Although Bridaluxe is 

actually an excellent niche affiliate network, the website is a bit off center and difficult to navigate. 

Hopefully these shortcomings will be rectified shortly. 

 

Bridaluxe has a total of only 24 merchants, but those 24 merchants do cover the wedding industry well 

and Bridaluxe does pay their affiliates on time. 

 

 

Holiday AffiliatesHoliday AffiliatesHoliday AffiliatesHoliday Affiliates    
http://www.holidayaffiliates.com 

 

Holiday Affiliates is the only affiliate network (that we know of) that specializes in the travel industry. 

The only sites that are accepted as affiliates for Holiday Affiliates are those that are only travel-related. 
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The only merchants accepted as Holiday Affiliates suppliers are those who sell products and services 

that relate to the travel industry. 

 

Holiday Affiliates is not accepting new merchants or new affiliates at this time, but they will be in the 

future. 

 

 

Canadian SponsorsCanadian SponsorsCanadian SponsorsCanadian Sponsors    
http://www.canadiansponsors.com 

 

Canadian Sponsors is an affiliate network that focuses on the Canadian market. Canadian Sponsors is 

a cost-per-action (CPA) network. The stated goal of Canadian Sponsors is “to make online marketing 

in Canada simple, cost effective and measurable.” 

 

The merchants listing on Canadian Sponsors offer a full range of products and services that they want 

to promote to Canadians. It is not a requirement that merchants or affiliates be based in Canada. 

 

 

Search4ClicksSearch4ClicksSearch4ClicksSearch4Clicks    
http://www.search4clicks.com 

 

Search4Clicks is a pay-for-performance affiliate network that specializes in education-based affiliate 

marketing. Search4Clicks.com is one of the top college affiliate providers. Over 700 campuses are 

represented. Website approval is required for affiliates, and only family-oriented sites are accepted. 

 

 

SellSharewareSellSharewareSellSharewareSellShareware    
http://www.sellshareware.com 

 

SellShareware is an affiliate network that specializes in software downloads. There is usually a free 

trial period for customers before they purchase the shareware, so when a sale is made, it is final. 

 

Management at SellShareware recognizes the need for improved promotion and sales of shareware 

and have developed comprehensive and effective programs that have been enthusiastically received 

by merchants and affiliates. 

 

 

LevelClickLevelClickLevelClickLevelClick    
http://www.levelclick.com 

LevelClick is an affiliate network that specializes in personal finance. Auto loans, cash advances and 

personal insurance are some of the types of products and services that LevelClick merchants promote. 

 

Exceptional service, the highest ethical standards and an unwavering commitment to technological 

advancement is what helps to insure merchants and affiliates of success according to LevelClick.   
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Using ClickBank: The Pros and Cons 
by Mark Thompson 
http://www.income-academy.com 

Rather than a Rather than a Rather than a Rather than a 

fullfullfullfull----fledged fledged fledged fledged 

affiliate network, affiliate network, affiliate network, affiliate network, 

ClickBank is ClickBank is ClickBank is ClickBank is 

merely a merely a merely a merely a 

facilitator for the facilitator for the facilitator for the facilitator for the 

sale of  digital sale of  digital sale of  digital sale of  digital 

products; that is, products; that is, products; that is, products; that is, 

it provides a it provides a it provides a it provides a 

method of  method of  method of  method of  

promotion and promotion and promotion and promotion and 

payment for a payment for a payment for a payment for a 

vast range of  vast range of  vast range of  vast range of  

digital products.digital products.digital products.digital products.    

CL ICKBANK  

I f you ask any group of Internet marketers to name three affiliate networks, they will probably all include ClickBank in the list. Everyone takes for granted the fact 
that ClickBank is probably the biggest affiliate marketing network. But in many 

ways, ClickBank isn’t an affiliate network at all — not in the strict sense of the word. 
 
ClickBank is a facilitator for the sale of digital products; that is, it provides a method of 
promotion and payment for a vast range of digital products. It accepts almost any 
affiliate and actually provides very few tracking and marketing tools.  
 
Compared to similar sites like E-junkie and PayDotCom, it can be costly for publishers 
to add their products to ClickBank.  And even though it’s frowned upon, it is also easy 
for people to purchase products through their own links, thus depriving the publisher or 
affiliate of a large portion of their fees.  
 
With these apparent negatives, there is one question that should be asked: Why is 
ClickBank so successful? 
 
 

TrustTrustTrustTrust    
Purchasers trust ClickBank, and because they trust ClickBank, they are happy to buy 
from them with the knowledge that they will be able to get a no-questions-asked 
refund should the product not live up to the hype.  This trust is the biggest point in 
favour of ClickBank, and the key to its success with affiliates, merchants, and buyers 
alike. 
 
As a merchant, I know that I can put a product on ClickBank, and without much 
promotion, I can earn $2,000–$3,000 in the next week or so. If the product is 
successful and gets picked up by some super affiliates, then it will probably make 
many sales every day for a few months. 
As an affiliate, I know that people will be looking for popular products that are listed in 
ClickBank. Those people will have heard about the latest weight loss guide or guide to 
blogging and will be actively searching for information about it. Even as a beginner, I 
can grab some of this traffic and make sales. 
 
And as a buyer, the ClickBank money-back guarantee increases my comfort level.  
Most buyers are much more willing to take a risk on a product when purchasing 
through ClickBank. 
ClickBank is a little like a digital equivalent of a Moroccan bazaar — there are buyers 
and sellers of every kind of ebook and guide. I’ve yet to build a site in any niche where 
I couldn’t find some ClickBank product to add to that site.  
 
Some sites will sell a ClickBank product or two every week; others will sell them only 
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CL ICKBANK  

once or twice a quarter. I even have a site with an obscure product that sold one copy 
last year, and one so far this year. Considering that the site cost me $8.99 and about 
an hour to set up, those $65 sales are a healthy profit. 
 
In a press release sent out by ClickBank just over a year ago, they announced that in 
their first day of trade last year, they managed to take over $1 million worth of sales.  
Certainly since then, ClickBank has regularly been making sales of more than $1 
million each day.  
But it is not just the daily sales figures at ClickBank that are so impressive. Other 
statistics relating to ClickBank are proving to be just as impressive, and these will give 
you some idea as to why you may seriously want to consider using ClickBank to 
provide you with a regular source of income.  
 

The Impressive NumbersThe Impressive NumbersThe Impressive NumbersThe Impressive Numbers    
There are now more than 1.25 million people who are registered as affiliates at 

ClickBank.  Of these, over 100,000 are classified as being active, and another 12,000 

(or more) are classified as being publishers.  

The sales taking place on ClickBank are currently running at 30% above those that 

occurred in 2007.  

Currently there are more than 35,000 products listed and an additional 30 new ones 

are being added to this list each and every day.  

The average price of the products being sold on ClickBank is $41, and the average 

rate of commission being paid to affiliate members is 55%.  

On average, nearly 25,000 sales per day take place on ClickBank.  

Despite these great stats, ClickBank’s real strength is that it is able to cater not only to 
affiliates, but also to merchants.  So long as ClickBank has merchants happy to add 
products that provide the affiliates with a choice of product, then the system will 
continue to work.   
Giving affiliates a choice among many products in a niche is a greta draw for affiliates. 
If they consider one product to be overexposed, they can easily choose a less-
promoted product.  
 

Getting Started through ClickBankGetting Started through ClickBankGetting Started through ClickBankGetting Started through ClickBank    
At the end of the day, the success of ClickBank comes down to those affiliates. They 
generate more than 70% of all the sales that are made through ClickBank.  Promoting 
one of the many products available in the ClickBank marketplace is one of the most 
common ways affiliates begin their marketing careers. The ease at which a complete 
newcomer can start to promote through ClickBank is yet another strength. 
 
People can start to promote ClickBank products in a number of ways, the easiest of 
these being to set up a blog providing information about the product and then create a 
review of it.  The next best thing to setting up a blog is to write some articles and then 
submit these to various article directories.  By using the article as a presell to the 
product and the resource box to direct potential customers to the sales page or a blog, 
the affiliate marketer is just a click away from a sale.  
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With the predominance of free sites like Squidoo and Hubpages, prospective 
marketers don’t even need to spend any money to promote ClickBank products. 
This is a far cry from affiliate networks such as Commission Junction and 
ShareASale, who often like to see existing sites and a level of experience before 
accepting affiliates. 
 
Another method that lots of marketers use is to create ads on pay-per-click 
networks such as Google’s AdSense.  And as you master PPC techniques, you can 
be assured of getting a regular income from promoting ClickBank products.  
 
Once again, being a merchant on ClickBank is not as difficult as you would first 
imagine.  Yes, you do need to have something to sell, but any products for which 
you need article content can be outsourced to one of the many specialist writers. 
You also have the choice of purchasing Private Label Rights (PLR) ebooks and 
then revise them to make them unique to you.   
 
Once you have your product, it’s a simple matter to submit it to ClickBank for 
approval. After it’s been approved, you pay your fee and your product appears in 
the marketplace. Then you have access to thousands of potential affiliates.  So if 
you have not tried ClickBank yet, then it is about time that you took a look just to 
see what they have to offer you.  
 

Nobody’s PerfectNobody’s PerfectNobody’s PerfectNobody’s Perfect    
Of course, as with any affiliate network, ClickBank has its weaknesses; however, it 
does seem to be striving to improve things. Until recently, payments to non-U.S. 
accounts were available only by check. Thankfully, they now pay directly into your 
bank account twice a month. 
 
The biggest gripe that most publishers now have is that ClickBank refunds too 
easily. You’ll hear loads of cases of people submitting refund requests within a few 
minutes of downloading a guide, and of “serial refunders” who buy loads of 
products and ask for refunds as a matter of course.  Recently, it seems that 
ClickBank has been taking action to block serial refunders from purchasing 
additional products.  
 
Of course, this no-questions-asked refund policy is the reason why ClickBank 
products are trusted by so many people, so it is a small price to pay for a great 
system. If you haven’t yet tried ClickBank as a publisher or affiliate, place it on your 
To Do list…you won’t regret it.  
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