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click your links. Have you added two
or more postscripts that once again have reiterated the main points you want your readers
to know?

List Benefits

Ensure that your middle paragraphs of the page list the benefits in order of importance Also,
make sure that you have bulleted points. Ask yourself while reading through if you really want
to buy this product right now. If you don't want to buy it, then go back and rewrite it.

Try to build a sense of loss the person will feel if he or she doesn't purchase immediately.
Make them feel like they are missing out. Try to write with passion about the product and let
everybody see how much it means to you.

Substitute Sales Pages

If you are an affiliate, and you find that your affiliate partner does not have a good sales page,
it is worthwhile creating your own using the principles we have discussed above.

Many affiliate partners are quite happy for you to do this, although others may take a dim
view of it. It is up to you to decide whether to ask your affiliate partners permission before you
do it. If they agree and your site starts to perform well they may well ask you to upgrade their
sales page for them.

Make It Shine!

By using a few of the obvious techniques used by copywriters you can improve the
performance of your own sites. As we have seen it just takes a little analysis and a bit of time
and effort. The results will be well worth the effort.
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Mark Thompson spent many years working in IT consultancy in London. Following a re-
evaluation of his goals and lifestyle in 2004 he sold everything he couldn't fit into the family
car and moved to rural Spain where he now pursues a variety of online ventures.

See: http://ww.income-academy.com

Thanks for reading! The focus in April is opt-in marketing and using your list to make more
affiliate sales. Get Affiliate Classroom magazine here!
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